
PERSONAL BRANDING
Why having a strong personal brand 
can help you get ahead......

joanne@vybe-growth.com



WHAT IS A PERSONAL BRAND?

'What people say about you when you are not in the room"
Jeff Bezos

 
It's your story - it's what people think you represent, and what you stand for.

It's the culmination of your values, your mission statement and everything

It is how you are represented ONLINE and OFFLINE

      you stand for.



WHY IS IT IMPORTANT?
In an era of 'always on social media' - your social presence is critically important.

In 2018 - a survey showed that 70% of employers use social media to screen 
candidates during the recruitment process, and 43% of employers use social 
media to check on current employees. 

The age old adage - 'Your reputation always precedes you'

It's also about how people recommend you, make reference to you and consider 
you.

Building your network - both inside your organisation and outside 
WILL help you build your career.
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AUTHENTICITY - It has to be the 'real you' - it's really hard to fake it!  It has to be 
sincere

INTEGRITY - It's about aligning every element of your life - your work cannot be 
seperate to your personal values.  

VALUES - You need to be clear on your values - what do you stand for and why?  
What's your MISSION STATEMENT?





BUILDING YOUR BRAND
Define your values and mission statement - who are you, what do you stand for 
and what's important to you?

What do you want to be known for - can you define your niche?

Where are the gaps - can you walk the talk?  

Your reputation will be based on delivery - make sure everything is aligned

Have you got a personal development plan?



PROACTIVELY MANAGE YOUR 
COMMUNICATION CHANNELS......

When was the last time you googled yourself?

What does your online presence look like?

Take control.......have a plan



USE LINKEDIN AS A TOOL
Why is LinkedIn so important?

OVER 
500M 

GLOBAL 
MEMBERS

260M
LOGIN
EVERY
MONTH

61M ARE 
GLOBAL 

INFLUENCERS

40% OF 
USERS 
LOGIN 
DAILY

75% OF THE 
UK 

POPULATION 
HAS AN 

ACCOUNT

40% OF 
USERS ARE 
DECISION 
MAKERS
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YOUR PERSONAL PROFILE

What KEYWORDS are you using? 

Think about your headline - what do you want to be known/found for?

Header image and profile picture - to get more contacts/views

Optimum size for your header image is 1584p x 296p

Think about your personal profile - again think KEYWORDS

Proactively seek recommendations



BUILDING YOUR CONTACTS

ALWAYS send a note with a contact request (unless it's really obvious how you know 
them) - make it a win-win

A bit trickier on mobile – use the ‘MORE’ button rather than clicking directly on 
connect

Remember you can FOLLOW if you are interested in content rather than 
connecting
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